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THE CONCEPTS OF SELECTING COMMUNICATION TOOL/ATTITUDES 
AND MOTIVATIONS/CLICK “LIKE” ON A FAN PAGE ON FACEBOOK OF 
SMALL AND MEDIUM ENTERPRISES 
 
 This is a research on the concepts of selecting communication tool on a fan 
page on facebook and attitudes, motivations affected to communication tool decision 
to click “Like” on a fan page on facebook of small and medium enterprises. The 
research is divided in to two parts. The first part is the study of the concepts of 
selecting, designing and strategy planning on communication tool of the fan page’s 
administrator on Facebook fan page of small and medium enterprises. The collected 
data of the first part came from 10 fan page’s administrators interviewing. The second 
part is a study of the attitudes and the motivations of customers affecting surveys 400 
users communication tool decision to click “Like” on a fan page on Facebook of 
small and medium enterprises. The collected data of the second part came from 
survey of 400 customers who use the Facebook fan page. The results of the study are 
used as a guide on decision making, designing and strategy setting of the Facebook 
fan page of small and medium enterprises. 
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 According to the first part results of the research, these results include 
concepts of selecting, designing and strategy planning on communication tool of the 
fan page’s administrator on Facebook fan page of small and medium enterprises. The 
results show that the three concepts are based on characteristic and attribute of 
products and services, marketing plan, and organization budget. The first concept is 
concept of communication tool selecting which is tool’s ability to support products 
and services information. The second concept is concept of designing which is the 
image making of organization or product and services brand. The last concept is 
concept of strategies planning which including discount strategy and promotional 
giveaway strategy.   
 According to the second part result of the research, these results are attitudes 
and motivations of customers affecting communication tool decision to click “Like” 
on a fan page on Facebook of small and medium enterprises. The results show that 
customers have overall attitudes to character and designing of communication tool in 
high level totally. The character and designing of communication tool include 
pictures, colors, messages and contents. The rational motivations and emotional 
motivations of customers have effect to communication tool overall in high level. 
These attitudes and motivations have effect to customers mostly have decision 
behavior to click “Like” on pictures which is a one of communication tools on 
Facebook fan page.  
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